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Article

Digital Mediation and Fatwa Authority in Contemporary Islam:
A Critical Islamic Legal and Media‑Theoretical Framework
Fouad Ahmed Atallah

Department of Sharia, College of Sharia and Law, Jouf University, Sakaka 72388, Saudi Arabia;
fatallah@ju.edu.sa

Abstract

In contemporary Muslim societies, digital platforms, algorithmic infrastructures, and net‑
worked religious content have fundamentally reshaped not only the circulation of fat‑
was but also the conditions under which religious authority is constituted, recognized,
and contested. This article develops an integrated analytical framework that brings Is‑
lamic legal theory (uṣūl al‑fiqh) into sustained dialogue with mediatization theory and
digital religion scholarship in order to examine how digital mediation reconfigures fatwa
authority. Grounded in a qualitative analytical–comparative methodology, the study re‑
constructs the classical architecture of fatwa authority—rooted in scholarly qualification,
isnād‑based transmission, contextual discernment, and institutional oversight—and sys‑
tematically compares it with contemporary digitally mediated environments structured by
visibility metrics, platform logics, audience engagement, and algorithmic amplification. It
identifies a series of interrelated transformations affecting the epistemic foundations, insti‑
tutional gatekeeping mechanisms, communicative forms, and normative accountability of
fatwa practice. The analysis demonstrates that digital mediation does not merely expand
access to religious guidance; it alters the balance between evidentiary reasoning and in‑
frastructural prominence, reshapes the relationship between muftī and mustaftī, and intro‑
duces new ambiguities concerning authority, legitimacy, and moral agency—particularly
in the context of AI‑assisted religious tools. While digital fatwas may enhance accessi‑
bility and transnational connectivity, they also risk epistemic fragmentation, erosion of
institutional credibility, and the diffusion of accountability. By articulating a Critical Is‑
lamic Legal and Media‑Theoretical Framework structured around epistemic, institutional,
and communicative axes and evaluated through maqāṣid al‑sharīʿah, this article offers a
systematic model for analyzing digitally mediated Islamic authority. It concludes by out‑
lining jurisprudential and ethical guidelines for integrating digital technologies into the
fatwa domain in ways that preserve methodological rigor, moral responsibility, and the
integrity of religious guidance.

Keywords: digital fatwas; virtual fatwa authority; Islamic legal authority; digital mediation
of religion; mediatization theory; online muftis; religious influencers; algorithmic authority;
AI‑assisted religious guidance; digital Islam; platform dynamics; networked religious publics

1. Introduction
In an increasingly digitised and hyperconnected world, the relationship between reli‑

gion, culture, and spirituality has undergone profound transformation. Across contempo‑
rary Muslim societies, the formation, transmission, and contestation of religious authority
now unfold within environments structured not only by classical scholarly conventions,
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but also by the logics of platforms, the dynamics of networked publics, and the narrative
power of digital media. This convergence reflects what scholars describe as the “medi‑
atization of religion”, a condition in which religious meanings, ethical orientations, and
spiritual practices are progressively shaped, reframed, and circulated through digital in‑
frastructures (Hjarvard 2008, 2011; Sbardelotto 2016; Bastien 2020; Stępniak 2023). Within
this broader cultural and spiritual reconfiguration—characteristic of what Bauman (2003)
terms “liquid modernity”—one of the most consequential developments concerns the in‑
stitution of the fatwa, historically regarded as a central mechanism through which Islamic
law engages with lived reality.

Traditionally, the fatwa has occupied a distinctive place in Islamic religious culture
and spiritual life. Linguistically defined as the clarification or explanation of a ruling,
and technically as the articulation of a sharʿī judgment grounded in scriptural evidence
and juristic reasoning, the fatwa embodies both epistemic guidance and pastoral care (Ibn
Qayyim al‑Jawziyyah 1991, vol. 1, p. 45). Similarly, the muftī—the scholar entrusted
with issuing fatwas—is required to possess rigorous qualifications: mastery of the sources
and methodologies of uṣūl al‑fiqh, upright character, ethical integrity, sound judgment,
deep contextual awareness, and the ability to communicate rulings with wisdom, sincer‑
ity, and clarity. Classical legal literature further elaborates the adab of the muftī, including
caution in issuing rulings, reluctance to speak where another scholar suffices, thorough
deliberation when inquiry becomes obligatory, discretion regarding personal information
disclosed by questioners, and a commitment to truth even when it conflicts with personal
inclination or public expectation (Ibn al‑Ṣalāḥ 1986, p. 57).

These intellectual, ethical, and spiritual foundations historically ensured the le‑gitimacy,
credibility, and social function of the fatwa as a personalised, context‑sensitive, dialogical
act of religious guidance, as outlined extensively in the classical literature on the ethics
and qualifications of the muftī (Ibn al‑Ṣalāḥ 1986; Ibn Qayyim al‑Jawziyyah 1991). Yet
in digitally saturated environments, these foundations increasingly intersect—and often
compete—with new structures of visibility, popularity, and algorithmic amplification, a
shift noted across contemporary studies on the mediatization of religion and the restructur‑
ing of religious authority in online spaces (Bauman 2003; Hjarvard 2008, 2011; Sbardelotto
2016; Stępniak 2023).

The rapid rise of virtual fatwa portals, online muftis, social‑media‑based religious
influencers, and, more recently, AI‑assisted advisory systems reflects a paradigmatic re‑
configuration of Islamic legal and spiritual authority in the digital age (Hamdani 2023; Ali
and Aljahsh 2025; Raya 2025; Wibowo and Triadi 2025). Whereas the authority of the fatwa
once rested primarily on the qualifications of the muftī, institutional oversight, and embod‑
ied interaction with the mustaftī, digital platforms now increasingly shape whose voices
are heard, how rulings circulate, and which interpretations gain cultural traction—often
in ways that alter the balance between juristic reasoning and digital popularity dynamics
(Yucel and Albayrak 2021; Wahid 2024; Yahya and Junaidi 2021).

Despite the increasing significance of these transformations, scholarly engagement
with digitally mediated fatwa authority remains comparatively limited. While important
empirical and discursive studies have examined online fatwa environments—particularly
in relation to gender, authority negotiation, and rhetorical framing in digital portals such as
Askimam.org (Ismail 2015; Ismail and Seedat 2017)—the broader structural and epistemic
implications of digital mediation for fatwa authority remain under‑theorised. Much of the
existing scholarship tends to focus on thematic or issue‑specific rulings—such as environ‑
mental ethics, family law, bioethics, or public health—without systematically analysing
how digital infrastructures themselves reshape the institutional, methodological, and spir‑
itual foundations of juristic authority. For example, Yucel and Albayrak’s (2021) critique of
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online fatwas on organ donation and Maravia et al.’s (2021) analysis of COVID‑19 guidance
illuminate important case‑based concerns, yet they stop short of offering an integrated the‑
oretical account of how platform logics, algorithmic visibility, and networked publics re‑
configure Islamic legal authority and the lived experience of spiritual counsel. This lacuna
is particularly significant given the accelerating influence of digital religion, algorithmi‑
cally mediated belief formation, online spiritual communities, and AI‑assisted theological
discourse—central themes of this Special Issue on Religion, Culture and Spirituality in a
Digital World.

The need for a unified framework that connects uṣūl al‑fiqh, fatwa theory, and me‑
dia studies is therefore pressing. This article seeks to address this gap by developing a
Critical Islamic Legal and Media‑Theoretical Framework that situates the fatwa within the
wider ecology of digital religion. By bringing classical juristic structures into sustained
dialogue with mediatization theory, the study conceptualises how the authority of the
muftī is negotiated, challenged, or transformed within environments where algorithms,
visibility metrics, and audience engagement patterns function as new mediating agents.
It further argues that digital mediation does not merely alter the dissemination of fatwas,
but also reshapes their epistemic substance, pedagogical orientation, communicative form,
and spiritual meaning (Bastien 2020; Sbardelotto 2016).

In particular, the immediacy and acceleration of digital communication challenge
the deliberative nature of juristic reasoning; platform logics incentivise brevity, emotional
resonance, and virality; anonymity enables unqualified voices to issue “fat‑wa‑like” con‑
tent; and AI‑driven systems raise deeper ontological and theological questions concern‑
ing moral agency, accountability, ijtihād, and the non‑delegability of religious judgment.
These dynamics blur the boundaries between scholarly authority and popular religiosity,
between personalised guidance and scalable content, and between authentic spiritual coun‑
sel and algorithmically optimised messaging (Hamdani 2023; Ali and Aljahsh 2025; Yucel
and Albayrak 2021).

Recognising these transformations, this study highlights both the opportunities and
risks of digital fatwa practices. On one hand, digital mediation may enhance accessibility,
democratise knowledge, support transnational connectivity, and expand the reach of reli‑
gious guidance to marginalised communities. On the other hand, it may also generate epis‑
temic fragmentation, erode institutional credibility, amplify populist religious discourse,
and expose Muslim publics to misinformation or extremist content. The fatwa, therefore,
can no longer be understood solely through classical legal categories nor solely through
media theory; rather, it demands an integrated analytical approach capable of addressing
its juristic, cultural, spiritual, and technological dimensions (Wahid 2024; Raya 2025).

This article is guided by a central research question: how does digital mediation trans‑
form the epistemic, legal, and spiritual foundations of fatwa authority in contemporary
Islam? By grounding this inquiry in the maqāṣid al‑sharīʿah—particularly the preserva‑
tion of religion, intellect, and social cohesion—while drawing insight from communica‑
tion ethics, digital sociology, and the philosophy of technology, the article advances an
interdisciplinary perspective on the future of Islamic authority in a digital world. In doing
so, it aims to contribute meaningfully to ongoing debates on the mediatization of religion,
the cultural transformation of spiritual authority, and the evolving relationship between
faith, technology, and religious practice in contemporary Muslim societies (Sanguinetti
2023; Korpics et al. 2023).
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2. Literature Review and Theoretical Background
2.1. Mediatization of Religion: Foundational Theoretical Perspectives

The concept of the mediatization of religion has become central to contemporary
analyses of how media technologies reshape religious authority, practice, and meaning.
Among the earliest and most influential theorists in this field is Hjarvard (2008, 2011), who
conceptualized media not merely as channels of communication but as semi‑autonomous
social institutions that actively transform religious structures, symbols, and authority. For
Hjarvard, mediatization entails a shift in which religious institutions increasingly operate
according to media logics, while media simultaneously appropriate and reinterpret reli‑
gious content within broader cultural narratives.

Subsequent scholarship expanded this perspective. Sbardelotto (2016) emphasized
the networked restructuring of religious communication in digital environments, arguing
that religion becomes embedded within digital infrastructures that reshape visibility, au‑
thority, and ritual interaction. Bastien (2020) further demonstrated that media logics influ‑
ence not only religious authority but also political and scientific authority, underscoring
the structural convergence between communicative forms and institutional power. Stęp‑
niak (2023) examined how sacred symbols are recoded in digital and advertising contexts,
revealing the semiotic transformations accompanying mediatized religion.

Within this broader theoretical field, scholars have shown that mediatization does
not merely amplify religious messages but restructures the conditions under which au‑
thority is recognized, contested, and stabilized (Bauman 2003; Sanguinetti 2023). How‑
ever, while these works provide robust theoretical foundations for understanding digital
religion, they rarely engage directly with Islamic legal authority or the institutional archi‑
tecture of fatwa production.

This gap is particularly significant, as the fatwa—unlike generalized forms of reli‑
gious discourse—constitutes a formal juristic act embedded in specific epistemological and
methodological traditions grounded in uṣūl al‑fiqh. The application of mediatization the‑
ory to fatwa authority, therefore, requires an integration of media theory with Islamic legal
epistemology, a task largely unaddressed in existing literature.

2.2. Fatwa Authority Before the Digital Turn: Print and Broadcast Mediation

Before the rise of digital platforms, the dissemination of fatwas had already under‑
gone a significant transformation through print and broadcast media. Skovgaard‑Petersen
(1997) showed how the move to print reshaped the circulation, preservation, and standard‑
ization of fatwas, expanding their reach while largely maintaining institutional and schol‑
arly oversight. Rather than dismantling established hierarchies, print extended the spatial
scope of juristic authority within recognizable legal frameworks and sustained forms of
credentialed legitimacy.

Likewise, D. E. Schulz (2006) and D. Schulz (2012) examined radio‑based Islamic
preaching in Mali and demonstrated how broadcast technologies reconfigured the public
performance of religious authority. Although radio altered the sensory and communica‑
tive dimensions of religious speech—most notably through the dissociation of voice from
embodied presence—it did not fundamentally displace traditional scholarly structures. In‑
stead, it generated mediated forms of authority that operated in parallel with, and often in
negotiation with, existing institutional hierarchies.

Taken together, these studies indicate that processes of mediatization long predate
the digital era. Earlier media transitions already introduced durable tensions between
scholarly authority and mass communication, and between deliberative reasoning and me‑
diated performance. Yet, despite widening the scale and visibility of religious discourse,
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print and broadcast phases generally preserved core mechanisms of institutional gatekeep‑
ing and sustained the primacy of recognized scholarly credentials.

Beyond print and radio, televised religious programming in many Muslim‑majority
societies significantly expanded public accessibility to fatwas prior to the rise of digital
platforms. Live call‑in formats and satellite religious channels regularly featured creden‑
tialed scholars responding to viewers’ questions in real time, thereby normalizing me‑
diated consultation as part of everyday religious life. This broadcast‑based accessibility
is crucial for understanding the present argument: digital mediation does not introduce
fatwa access from a historical vacuum, but rather intensifies and structurally transforms
earlier forms of mediated authority by adding algorithmic visibility, platform metrics, and
networked publics.

Digital mediation should not be understood as a sudden rupture from an unmedi‑
ated classical past. Newspaper fatwas from the 1970s and televised religious programming
from the 1990s had already expanded the scale of juristic guidance, introduced elements
of depersonalized consultation, and normalized mediated religious authority within mass
publics. These earlier technological transitions altered the spatial reach and performative
dimensions of fatwa authority while largely preserving institutional gatekeeping struc‑
tures. What distinguishes contemporary digital mediation, therefore, is not the mere exis‑
tence of scaling or mediation, but the infrastructural redistribution of visibility, legitimacy,
and authority through algorithmic ranking, engagement metrics, platform governance log‑
ics, and AI‑assisted systems. The digital shift is thus best understood as a structural inten‑
sification and reconfiguration of mediatization processes rather than a binary departure
from tradition.

2.3. Digital Platforms and the Reconfiguration of Islamic Authority

With the emergence of Web 2.0 and social media, research began documenting more
radical transformations in Islamic authority. Bunt (2003, 2018) and Šisler (2008, 2011) were
among the earliest scholars to examine cyber‑Islamic environments, highlighting how on‑
line fatwas and digital forums democratized religious discourse while destabilizing tradi‑
tional hierarchies.

Hamdani (2023) documented the rise of online muftis and religious influencers, argu‑
ing that algorithmic visibility increasingly functions as a parallel mechanism of legitima‑
tion. Yahya and Junaidi (2021) analyzed the digital transmission of Nahdlatul Ulama’s
bahtsul masāʾil, showing how institutional authority adapts within networked publics.
Wahid (2024), through a systematic review, demonstrated that online fatwas not only cir‑
culate more widely but are structurally reshaped by platform affordances.

Ismail and Seedat (2017), building on Ismail’s (2015) earlier doctoral research, offered
one of the most detailed discursive analyses of online fatwas, particularly in relation to
gender and sexual agency. Their study of Askimam.org reveals how digital fatwa spaces
reconstruct authority through textual framing, rhetorical positioning, and audience nego‑
tiation. Importantly, their work illustrates how online environments alter both the dis‑
cursive style and epistemic positioning of juristic responses—an insight highly relevant to
understanding digital mediation beyond mere accessibility.

More recent studies have highlighted fragmentation and “fatwa shopping” dynam‑
ics (Wahid 2024), the emergence of religious influencers (Triantoro et al. 2023; Hamdeh
2020), and the transformation of epistemic validation through algorithmic systems (Samu‑
dra et al. 2024). These works collectively demonstrate a shift from centralized institutional
authority to networked, performance‑based legitimacy.
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2.4. Algorithmic Authority and AI‑Assisted Fatwas

The latest phase of mediatization involves AI‑assisted systems and algorithmically
curated religious guidance. Usmonov (2025) and Ahmed (2024) critically examine AI‑
generated fatwas, raising concerns about the absence of ijtihād, niyya, and moral account‑
ability. Ab Rahim et al. (2025) propose ethical guidelines for AI‑assisted fatwa issuance,
while Yiğit and Şimşek (2025) compare AI responses with official fatwas, identifying in‑
consistencies and sectarian blind spots.

These studies converge on three concerns: epistemic opacity, lack of contextual sensi‑
tivity, and the diffusion of accountability. Although AI systems may enhance accessibility
and efficiency, they lack the ontological status required for valid juristic reasoning within
classical uṣūl al‑fiqh.

Despite this growing body of research, most analyses remain descriptive or policy‑
oriented. Few attempt to construct a unified theoretical model linking classical fatwa epis‑
temology, mediatization theory, and algorithmic governance.

2.5. Identified Gaps in the Literature

The reviewed scholarship reveals several structural gaps:

1. Theoretical Fragmentation: Studies on digital fatwas often lack integration with
foundational mediatization theory (Hjarvard 2008, 2011).

2. Epistemological Underdevelopment: Few works systematically relate digital trans‑
formations to classical uṣūl al‑fiqh and fatwa methodology.

3. Insufficient Structural Analysis: Research tends to focus on thematic case stud‑
ies (e.g., organ donation, gender, finance) rather than institutional and epis‑
temic transformations.

4. Emergent AI Concerns: While AI fatwas are increasingly discussed, no comprehen‑
sive framework evaluates them through both Islamic legal epistemology and me‑
dia theory.

2.6. Positioning of the Present Study

Responding to these gaps, this study develops a Critical Islamic Legal and Media‑
Theoretical Framework that integrates:

• Classical fatwa theory and uṣūl al‑fiqh
• Foundational mediatization theory (Hjarvard 2008, 2011; Sbardelotto 2016; Bastien 2020)
• Digital platform studies and algorithmic authority research
• Emerging AI ethics scholarship

By situating digital fatwa authority within this interdisciplinary synthesis, the article
moves beyond descriptive accounts of online religious practice and offers a structural anal‑
ysis of how epistemic criteria, institutional gatekeeping, communicative forms, and juristic
accountability are reconfigured across successive media environments.

3. Methodology
This study employs a qualitative, conceptual, and analytical–comparative research

design aimed at theoretical framework construction rather than empirical measurement.
It does not rely on interviews, surveys, or statistical analysis. Instead, it proceeds through
systematic conceptual reconstruction of the classical architecture of fatwa authority from
primary juristic sources and structured synthesis of peer‑reviewed scholarship on digi‑
tal religion and mediatization. The analysis then compares these domains across defined
epistemic, institutional, and communicative axes, followed by a maqāṣid‑based normative
evaluation of the implications of digital mediation.
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This study adopts a qualitative, analytical–comparative methodology designed to con‑
struct and operationalize a theoretical framework rather than to generate empirical mea‑
surement. Such an approach is particularly appropriate when the objective is conceptual
reconstruction, theoretical synthesis, and normative evaluation of transformations in re‑
ligious authority under conditions of digital mediation (Sbardelotto 2016; Bastien 2020;
Stępniak 2023). The methodology, therefore, integrates classical Islamic legal theory (uṣūl
al‑fiqh) with contemporary scholarship on the mediatization of religion and digitally me‑
diated Islamic authority (Hamdani 2023; Ali and Aljahsh 2025; Raya 2025).

3.1. Conceptual Reconstruction of Classical Fatwa Authority

The first methodological step consists of a conceptual reconstruction of the classical
architecture of fatwa authority. This reconstruction is based on foundational juristic works
addressing the qualifications, ethics, and responsibilities of the muftī, particularly Ibn al‑
Ṣalāḥ (1986) and Ibn Qayyim al‑Jawziyyah (1991).

These sources provide what this study terms a normative baseline. By this, the arti‑
cle refers specifically to the classical Sunni uṣūl al‑fiqh and adab al‑muftī tradition as a
juristic–ethical model of fatwa authority. This baseline functions as an analytical reference
point rather than as a claim to represent all Muslim theological schools across Sunni and
Shiʿi traditions. It serves to articulate the epistemic, institutional, and moral criteria that
historically structured fatwa production, thereby enabling a systematic comparison with
digitally mediated configurations.

3.2. Structural Mapping of Digital Fatwa Ecologies

The second step involves a structural–conceptual mapping of contemporary digital
fatwa ecologies. Rather than employing empirical sampling or case‑study selection, the
study synthesizes established findings from the existing literature on online fatwas, re‑
ligious influencers, and AI‑assisted advisory systems (Yucel and Albayrak 2021; Wahid
2024; Wibowo and Triadi 2025).

The objective is not to evaluate specific platforms, but to identify recurring structural
patterns that characterize digital mediation, including the following:

• Visibility metrics and algorithmic amplification;
• Platform‑driven temporality and immediacy;
• Audience engagement dynamics;
• The diffusion of authority across networked publics.

This mapping provides the descriptive counterpart to the reconstructed classical model.

3.3. Analytical–Comparative Dialogue

The third step consists of an analytical–comparative dialogue between the recon‑
structed classical model and the mapped digital structures. Comparative theoretical analy‑
sis is a recognized method in mediatization and religious communication studies (Bastien
2020; Korpics et al. 2023), particularly when examining institutional transformation across
media environments.

The comparison operates through three interrelated analytical axes:

1. Epistemic Criteria—sources of authority, evidentiary reasoning, and modes of ijtihād;
2. Institutional Structures—scholarly hierarchies, fatwa councils, gatekeeping mecha‑

nisms, and algorithmic mediation;
3. Communicative Forms—temporality, affective framing, media affordances, and the

shift from dialogical guidance to scalable digital content.

These axes constitute the operational core of the proposed Critical Islamic Legal
and Media‑Theoretical Framework. Through them, the study examines how authority
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is reconfigured when classical juristic norms intersect with platform logics and algorith‑
mic infrastructures.

3.4. Normative–Jurisprudential Evaluation

The fourth step introduces a normative–jurisprudential evaluation grounded in
maqāṣid al‑sharīʿah—particularly the preservation of religion (ḥifẓ al‑dīn), intellect (ḥifẓ
al‑ʿaql), and social cohesion. Here, the term “normative” does not imply sectarian adju‑
dication but refers to an evaluative lens derived from established juristic principles. This
lens assesses whether digital mediation enhances or undermines the ethical and epistemic
integrity of fatwa practice.

Insights from communication ethics and digital sociology (Sanguinetti 2023) are incor‑
porated to evaluate how technological infrastructures shape accountability, transparency,
and moral agency in digitally mediated religious guidance.

3.5. Scope and Limitations

This study does not employ interviews, surveys, digital ethnography, or quantitative
analysis. References to digital platforms and online practices serve illustrative and analyti‑
cal purposes rather than aiming at statistical generalization (Wahid 2024). The contribution
of the article is therefore theoretical and conceptual: it seeks to articulate a coherent frame‑
work capable of guiding future empirical, comparative, and policy‑oriented research.

The author is trained in Islamic legal studies (uṣūl al‑fiqh and fatwa theory) and en‑
gages academically with questions of religious authority, digital mediation, and Islamic
jurisprudence. This dual engagement informs the normative dimensions of the proposed
framework, particularly in relation to juristic accountability and maqāṣid‑based evaluation.
The recommendations offered are analytical and theoretical rather than institutionally pre‑
scriptive, and the framework is intended to remain adaptable across diverse madhāhib,
regulatory contexts, and scholarly traditions.

4. Results
Through the analytical–comparative procedure outlined in the methodology, six inter‑

related transformations emerge, clarifying how digital mediation reshapes the epistemic,
institutional, communicative, and normative foundations of fatwa authority in contem‑
porary Islam. These findings derive from the structured comparison between the recon‑
structed classical model of fatwa authority—grounded in uṣūl al‑fiqh, embodied schol‑
arly interaction, and institutional oversight—and the mapped dynamics of contemporary
digital fatwa ecologies. Citations situate these findings within existing scholarship; how‑
ever, the analytical synthesis presented here is generated by the framework developed in
this study.

4.1. Epistemic Restructuring of Fatwas

Digital platforms introduce epistemic pressures that reshape how fatwas are pro‑
duced, recognized, and circulated within networked environments. Authority is increas‑
ingly mediated by infrastructures that privilege speed, visibility, and engagement.

Where classical fatwas were grounded in deliberate reasoning, evidentiary mastery,
and moral accountability (Ibn al‑Ṣalāḥ 1986; Ibn Qayyim al‑Jawziyyah 1991), digitally me‑
diated environments structurally reward:

• Algorithmic amplification driven by engagement rather than scholarly merit (cf. Yu‑
cel and Albayrak 2021; Wahid 2024);

• Temporal compression and expectations of instantaneous response (cf. Hamdani 2023);
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• Short‑form, affect‑driven communication formats that may incentivize simplification
or polarization (cf. Raya 2025; Shuhufi et al. 2022).

Whilemediatization research contextualizes these dynamics (Sbardelotto 2016; Bastien
2020; Stępniak 2023), the present analysis demonstrates how such platform logics intersect
specifically with the epistemic architecture of fatwa authority.

4.2. Institutional Gatekeeping and Algorithmic Mediation

Institutional gatekeeping undergoes structural reconfiguration under digital conditions.
Classical mechanisms—scholarly training, institutional oversight, and peer validation—are
increasingly supplemented or partially displaced by digital infrastructures.

Historically, credibility was embedded in juristic qualification and recognized chains
of authority (Ibn al‑Ṣalāḥ 1986; Ibn Qayyim al‑Jawziyyah 1991). In digital environments,
legitimacy is shaped by:

1. Decentralization of voice, enabling widespread dissemination of fatwa‑like content
irrespective of formal training (cf. Hamdani 2023);

2. Algorithmic filtration, whereby platforms determine reach through opaque prioriti‑
zation (cf. Wahid 2024; Wibowo and Triadi 2025);

3. Audience‑driven validation within networked publics (cf. Yahya and Junaidi 2021).

These mechanisms relocate portions of gatekeeping authority from juristic institu‑
tions to digital infrastructures and publics.

4.3. Communicative Reconfiguration of Fatwa Transmission

Digital affordances reshape not only dissemination but also the communicative form
and relational structure of juristic guidance.

Where classical fatwapractice emphasized dialogical interaction and context‑sensitive
deliberation, digitally mediated communication is increasingly characterized by:

• Immediacy and rapid response cycles (cf. Hamdani 2023; Wahid 2024);
• Visual and affective framing (cf. Raya 2025);
• Fragmented short‑form formats that compress reasoning (cf. Shuhufi et al. 2022);
• Parasocial relationships replacing embodied mufti–mustaftī interaction (cf. Ham‑

dani 2023).

These shifts alter the pedagogical and epistemic texture of fatwa reasoning, reshaping
how authority is experienced and internalized.

4.4. AI and Juristic Ambiguity

AI‑assisted advisory systems introduce significant epistemological and theological
ambiguities when evaluated through uṣūl al‑fiqh.

Although AI enhances accessibility and efficiency, it lacks juristic attributes central to
valid ijtihād:

• Moral accountability (taklīf) and intentionality (niyya) (Ibn Qayyim al‑Jawziyyah 1991);
• Transparent evidentiary reasoning (cf. Wahid 2024);
• Contextual discernment (ʿurf, circumstance, personal condition);
• Accountable agency required for legal responsibility (Ibn al‑Ṣalāḥ 1986).

Without qualified human supervision, AI‑generated fatwas remain epistemically un‑
stable within classical legal doctrine.

From a maqāṣid al‑sharīʿah perspective, the ethical evaluation of AI‑assisted fatwas
cannot be reduced to questions of efficiency or output accuracy. It must instead be as‑
sessed in light of the preservation of religion (ḥifẓ al‑dīn), intellect (ḥifẓ al‑ʿaql), and moral
accountability. Three interrelated principles become particularly relevant in this regard.
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First, explainability is essential. Classical juristic reasoning requires that legal conclu‑
sions be traceable to evidentiary foundations and methodological processes. AI systems
that generate outputs through opaque or non‑interpretable mechanisms risk undermining
the epistemic transparency central to valid ijtihād. Where AI tools are used, their role must
remain intelligible and subordinate to accountable human reasoning.

Second, bias mitigation is a normative necessity rather than merely a technical con‑
cern. Algorithmic systems trained on limited datasets may reproduce sectarian partiali‑
ties, regional imbalances, or reductive interpretations. From a maqāṣid‑based standpoint,
preventing epistemic distortion and preserving balanced legal judgment form part of safe‑
guarding religion and intellect.

Third, human‑in‑the‑loop models offer a principled middle path. Rather than replac‑
ing juristic authority, AI may function as an assistive instrument—supporting research,
retrieval, and comparative analysis—while final deliberation and moral responsibility re‑
main vested in qualified scholars. Such an arrangement preserves the non‑delegable na‑
ture of taklīf and maintains the theological distinction between computational output and
accountable legal judgment.

In this light, the ethical question is not whether AI may participate in the fatwa process,
but under what governance conditions its integration remains aligned with classical juristic
epistemology and the higher objectives of the sharīʿah.

4.5. Digital Permissibility Within Juristic Criteria

From the standpoint of classical uṣūl al‑fiqh, digitization as a medium does not inval‑
idate fatwas, provided rulings originate from qualified and ethically accountable scholars.

Islamic legal theory does not distinguish between face‑to‑face and digitally transmit‑
ted rulings; validity depends on the integrity and competence of the muftī (Ibn al‑Ṣalāḥ
1986). Identified risks arise from:

• proliferation of unqualified influencer‑based content (cf. Hamdani 2023; Ali and Al‑
jahsh 2025);

• reliance on AI systems incapable of context‑sensitive reasoning (cf. Sati et al. 2025).

The medium itself is not the primary source of normative concern.

4.6. Analytical Value of the Framework

The Critical Islamic Legal and Media‑Theoretical Framework operationalizes three
analytical axes—epistemic criteria, institutional structures, and communicative forms—
demonstrating how authority is reconfigured across media environments.

While conceptually informed by mediatization theory (Hjarvard 2008, 2011; Sbarde‑
lotto 2016; Bastien 2020), the framework integrates these insights with classical fatwa epis‑
temology and maqāṣid‑based evaluation.

It provides:

• A structured vocabulary for analyzing digital fatwa authority;
• A mechanism for assessing risks and opportunities;
• A normative orientation grounded in maqāṣid al‑sharīʿah (cf. Sanguinetti 2023).

5. Discussion
Digital mediation does not merely extend the reach of fatwas; it transforms the con‑

ditions under which Islamic legal authority is constituted, interpreted, and contested. The
implications of these transformations extend across epistemology, institutional theory,
communication ethics, and juristic governance.
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5.1. Epistemic Authority Under Platform Logics

Classical uṣūl al‑fiqh anchors authority in evidentiary rigor, disciplined reasoning,
and moral integrity (Ibn al‑Ṣalāḥ 1986; Ibn Qayyim al‑Jawziyyah 1991). Digital environ‑
ments overlay these internal criteria with external metrics—visibility, engagement, and
virality (Sbardelotto 2016; Bastien 2020; Stępniak 2023).

This produces a dual‑layered epistemic field in which ijtihād‑based authority com‑
petes with infrastructure‑based prominence. Evaluating contemporary fatwas, therefore,
requires attention not only to textual validity but also to circulation dynamics and algorith‑
mic mediation.

Islamic legal analysis must consequently expand to include media logics as variables
influencing credibility and epistemic influence.

5.2. Hybridization of Institutional Authority

Digital infrastructures do not eliminate institutional authority; rather, they hybridize
it. Juristic training, institutional recognition, and digital competence jointly shape legiti‑
macy within contemporary authority fields.

Unregulated voices and opaque algorithms redistribute visibility (Hamdani 2023;
Wahid 2024), yet classical doctrine permits digital dissemination when grounded in qual‑
ified scholarship (Ibn al‑Ṣalāḥ 1986). Institutions that integrate digital literacy while pre‑
serving juristic standards may reinforce rather than diminish authority.

Authority thus becomes negotiated across inherited scholarly capital and digitally me‑
diated publics.

5.3. Communicative Ethics and Contextual Integrity

The shift from dialogical counsel to scalable content carries pedagogical and ethical
implications. Digital brevity and affective framing (Stępniak 2023; Korpics et al. 2023) risk
detaching rulings from the contextual sensitivity central to classical fatwa‑making (Ibn
Qayyim al‑Jawziyyah 1991).

Restoring contextual integrity requires:

• Clarifying the scope and limits of general rulings;
• Distinguishing public guidance from case‑specific evaluation;
• Embedding explanatory markers that preserve deliberative reasoning within digi‑

tal formats.

Such measures help align communicative practice with juristic norms.

5.4. AI and Non‑Delegable Moral Agency

Ijtihād is a morally accountable act requiring intention, responsibility, and theological
agency (Ibn Qayyim al‑Jawziyyah 1991). AI systems, lacking such qualities, cannot assume
independent juristic authority.

Epistemic opacity, algorithmic bias, and absence of accountable agency (Wahid 2024;
Wibowo and Triadi 2025) render AI unsuitable as an autonomous muftī. Its appropriate
role remains assistive rather than authoritative.

This reinforces the principle that moral‑legal judgment is non‑delegable.

5.5. Maqāṣid‑Based Governance of Digital Fatwas

Aligning digital transformation with maqāṣid al‑sharīʿah offers a normative compass.
Digital mediation may enhance access and coordination, yet it may also intensify fragmen‑
tation and misinformation.

Governance, therefore, requires:

• Digital literacy within scholarly training;
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• Institutional engagement strategies;
• Transparency and accountability frameworks;
• Public media literacy initiatives.

Digital fatwa authority is structurally ambivalent—its alignment with maqāṣid de‑
pends on how scholars, institutions, developers, and publics shape its evolution.

5.6. Digital Accountability Mechanisms

A maqāṣid‑oriented governance approach to digital fatwas requires the development
of concrete accountability mechanisms capable of addressing the structural ambiguities
introduced by platform mediation and AI‑assisted systems. In digitally mediated envi‑
ronments, authority is no longer validated solely through scholarly credentials but also
through infrastructural visibility. This shift necessitates safeguards that preserve juristic
integrity while adapting to technological conditions.

First, authenticated digital identity verification mechanisms should be institutional‑
ized to ensure that individuals issuing fatwas online are transparently identifiable and
demonstrably qualified. Verified scholarly credentials, institutional affiliation markers,
and traceable digital signatures can help distinguish juristic authority from influencer‑
based or anonymous “fatwa‑like” content.

Second, transparency regarding AI involvement must be explicitly disclosed. Where
AI tools assist in drafting, summarizing, or retrieving prior rulings, platforms and institu‑
tions should implement clear labeling systems that differentiate between human‑issued fat‑
was and AI‑assisted outputs. Such transparency preserves the non‑delegable moral agency
of human ijtihād while allowing responsible technological augmentation.

Third, systematic archiving and version control mechanisms are essential. Digital fat‑
was should be archived with metadata indicating authorship, date, methodological basis,
and, where relevant, subsequent revisions. This strengthens institutional memory and re‑
duces the risk of decontextualized circulation or selective quotation.

Finally, traceability infrastructures should be incorporated into platform governance.
The ability to trace rulings to identifiable scholarly authorities and institutional frame‑
works enhances epistemic accountability and aligns digital dissemination with classical
principles of responsibility (taklīf) and answerability before both scholarly peers and
the public.

These mechanisms do not represent an external imposition upon Islamic legal tradi‑
tion; rather, they operationalize classical juristic commitments to integrity, accountability,
and contextual discernment within contemporary digital ecologies.

6. Conclusions
This study has examined how digital mediation—through platforms, algorithms, net‑

worked publics, and AI‑assisted systems—reconfigures the epistemic, institutional, com‑
municative, and normative foundations of fatwa authority in contemporary Islam. By de‑
veloping a Critical Islamic Legal and Media‑Theoretical Framework, the analysis brought
classical uṣūl al‑fiqh and fatwa theory into sustained dialogue with mediatization schol‑
arship, offering an integrated model for understanding how traditional juristic authority
operates within digitally structured environments.

Through a qualitative analytical–comparative approach, the study reconstructed the
classical architecture of fatwa authority—anchored in embodied scholarly interaction, con‑
textual discernment, evidentiary reasoning, and moral accountability (Ibn al‑Ṣalāḥ 1986;
Ibn Qayyim al‑Jawziyyah 1991)—and contrasted it with the dynamics of digital media‑
tion (Sbardelotto 2016; Bastien 2020; Stępniak 2023). The findings demonstrate that epis‑
temic authority is increasingly influenced by visibility metrics and algorithmic amplifica‑
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tion; that institutional gatekeeping is partially redistributed through digital infrastructures;
that communicative forms shift from dialogical counsel to scalable, affect‑driven content;
and that AI‑assisted systems introduce profound juristic and philosophical ambiguities
concerning taklīf, intentionality, and accountability.

A central conclusion of this study is that Islamic legal theory does not reject the dig‑
itization of fatwas per se. The validity of a fatwa remains grounded in the qualification,
integrity, and ethical responsibility of the muftī (Ibn al‑Ṣalāḥ 1986). The challenge arises
not from the medium itself but from the erosion of qualified gatekeeping, the prolifera‑
tion of influencer‑driven “fatwa‑like” content, and the deployment of AI systems that lack
contextual discernment and moral agency—attributes indispensable to valid ijtihād (Ibn
Qayyim al‑Jawziyyah 1991).

Evaluated through the lens of maqāṣid al‑sharīʿah, digital mediation appears struc‑
turally ambivalent. It can expand access to reliable guidance, accelerate juristic respon‑
siveness to emerging issues, and facilitate transnational scholarly collaboration. Yet it can
also fragment authority, amplify marginal positions, and expose communities to misinfor‑
mation or opaque AI‑generated outputs. The normative task, therefore, is not to embrace
or resist digital technologies categorically, but to shape their integration in ways that pre‑
serve the preservation of religion, intellect, and social cohesion.

On this basis, several implications follow. Fatwa institutions should cultivate strategic
and methodologically rigorous digital presences that combine accessibility with layered
explanation, contextual clarification, and authenticated identification mechanisms. Juris‑
tic education must incorporate media literacy, algorithmic awareness, digital ethics, and
foundational AI literacy so that scholars understand the infrastructures mediating their
authority. Ethical and regulatory guidelines are needed to govern online religious commu‑
nication, ensure transparency regarding AI involvement, and prevent misrepresentation.
Public media literacy should also be strengthened to help distinguish between general on‑
line advice and personalized fatwas, and to recognize markers of qualified authority. As
AI tools enter religious domains, sustained collaboration between jurists, computer scien‑
tists, and ethicists becomes essential to ensure that such systems remain assistive rather
than substitutive, preserving the non‑delegable moral agency of human ijtihād.

While the present study has been primarily conceptual, its framework invites further
empirical and comparative research. Future studies may explore digital ethnographies of
fatwa consumption, institutional case analyses of online adaptation strategies, compara‑
tive examinations across madhāhib and regulatory contexts, and interdisciplinary investi‑
gations into AI design principles aligned with Islamic legal epistemology. Philosophical
inquiry into the limits of automation in moral reasoning and the ontological distinction
between human and machine agency also remains urgently needed.

Ultimately, the digital mediation of fatwa authority should neither be romanticized
as democratization nor dismissed as decline. It represents a historically unprecedented re‑
configuration of how Islamic legal guidance is produced, circulated, and contested. The re‑
sponsibility now lies with scholars, institutions, developers, and publics to shape this trans‑
formation deliberately—ensuring that emerging infrastructures serve, rather than under‑
mine, the methodological rigor, ethical integrity, and spiritual accountability at the heart
of the Islamic legal tradition.

The Critical Islamic Legal and Media‑Theoretical Framework proposed here is offered
as a conceptual instrument for that task: a means of clarifying the stakes of digital trans‑
formation and guiding the future trajectory of Islamic legal authority in an age defined by
platforms, algorithms, and AI‑mediated religious knowledge.

Funding: This research received no external funding.

https://doi.org/10.3390/rel17030350

https://doi.org/10.3390/rel17030350


Religions 2026, 17, 350 14 of 15

Data Availability Statement: No new data were created or analyzed in this study. Data sharing is
not applicable to this article.

Conflicts of Interest: The author declares no conflict of interest.

References
Ab Rahim, Siti Farahiyah, Muhamad Firdaus Ab Rahman, Hussein Azeemi Abdullah Thaidi, Nik Nur Muhammad Alif Nik Mohd

Azimi, and Munawar Rizki Jailani. 2025. Artificial Intelligence for Fatwa Issuance: Guidelines and Ethical Considerations.
Journal of Fatwa Management and Research 30: 76–100. [CrossRef]

Ahmed, Shoayb. 2024. Fatwā and AI: A Literature‑Based Assessment on How AI Impacts the Role of the Muftī. Journal for Islamic
Studies 42: 19. [CrossRef]

Ali, Abdelhalim Mohamed Mansour, and Muhammad Ahmad Ibrahim Aljahsh. 2025. The Proliferation of Anomalous Digital Fatwas:
A Critical Examination of Jurisprudential Challenges and Societal Impacts in the Digital Age. AHKAM: Jurnal Ilmu Syariah 25:
37–52. [CrossRef]

Bastien, Frédérick. 2020. The Mediatization of Politics, Religion, and Science. In Reimagining Communication: Experience. Edited by
Michael Filimowicz and Veronika Tzankova. New York: Routledge, chap. 10. Available online: https://www.taylorfrancis.com/
chapters/edit/10.4324/9781351015356‑10/mediatization‑politics‑religion‑science‑fr%C3%A9d%C3%A9rick‑bastien (accessed on
1 November 2025).

Bauman, Zygmunt. 2003. Liquid Modernity. Cambridge: Polity Press.
Bunt, Gary R. 2003. Islam in the Digital Age: E‑Jihad, Online Fatwas and Cyber Islamic Environments. London: Pluto Press. Available

online: https://www.semanticscholar.org/paper/Islam‑in‑the‑Digital‑Age%3A‑E‑Jihad%2C‑Online‑Fatwas‑Bunt/4443e09044d4c
8477fb748696baf2b404dd2b0e3 (accessed on 1 November 2025).

Bunt, Gary R. 2018. Hashtag Islam: How Cyber‑Islamic Environments Are Transforming Religious Authority. Chapel Hill: University of
North Carolina Press. [CrossRef]

Hamdani, Amamur Rohman. 2023. Fatwa in the Digital Age: Online Muftī, Social Media, and Alternative Religious Authority.
Hikmatuna: Journal for Integrative Islamic Studies 9: 53–63. [CrossRef]

Hamdeh, Emad. 2020. Shaykh Google as Ḥāfiẓ al‑ʿAṣr: The Internet, Traditional ʿUlamā’, and Self Learning. American Journal of Islam
and Society 37: 67–102. [CrossRef]

Hjarvard, Stig. 2008. The Mediatization of Religion: A Theory of the Media as Agents of Religious Change. Northern Lights: Film &
Media Studies Yearbook 6: 9–26. [CrossRef] [PubMed]

Hjarvard, Stig. 2011. The Mediatisation of Religion: Theorising Religion, Media and Social Change. Culture and Religion 12: 119–35.
[CrossRef]

Ibn al‑Ṣalāḥ, ʿUthmān ibn ʿAbd al‑Raḥmān. 1986. Adab al‑Muftī wa‑l‑Mustaftī, 1st ed. Edited by Muwaffaq ʿAbd Allāh ʿAbd al‑Qādir.
Medina al‑Munawwara: Maktabat al‑ʿUlūm wa‑l‑Ḥikam. Beirut: ʿĀlam al‑Kutub.

Ibn Qayyim al‑Jawziyyah, Muhammad ibn Abi Bakr. 1991. Iʿlām al‑Muwaqqiʿīn ʿan Rabb al‑ʿĀlamīn, 1st ed. Edited by Muhammad
ʿAbd al‑Salām Ibrāhīm. Beirut: Dār al‑Kutub al‑ʿIlmiyyah.

Ismail, Farhana. 2015. An Analysis of the Discursive Representations of Women’s Sexual Agency in Online Fatwas: A Case Study of
askimam.org. Ph.D. dissertation, University of KwaZulu‑Natal, Pietermaritzburg, South Africa.

Ismail, Farhana, and Fatima Seedat. 2017. Gender Asymmetry and Mutual Sexual Relations in Online Legal Interpretation—Beyond
the Dissonance through the Fatwas of askimam.org. Journal of Gender and Religion in Africa 23: 95–124.

Korpics, Márta Katalin, István József Béres, and Anna Veronika Hommer. 2023. Tradition‑Driven Religiosity on the Internet. Religions
14: 1430. [CrossRef]

Maravia, Usman, Zhazira Bekzhanova, Mansur Ali, and Rakan Alibri. 2021. British Muslims Caught Amidst FOGs—A Discourse
Analysis of Religious Advice and Authority. Religions 12: 140. [CrossRef]

Raya, Moch Khafidz Fuad. 2025. Digital Islam: New Space for Authority and Religious Commodification among Islamic Preachers in
Contemporary Indonesia. Contemporary Islam 19: 161–94. [CrossRef]

Samudra, Imam, Zakiyyah Wardatul Laini, Juni Yanti, Syukri Amin, and Fransiskus Novrianto Pakpahan. 2024. Algorithmic Author‑
ity and Public Trust: A Bibliometric Analysis of YouTube’s Recommendation System in Shaping Islamic Religious Authority
(2013–2023). Cognoscere: Jurnal Komunikasi dan Media Pendidikan 2: 35–50. [CrossRef]

Sanguinetti, Pablo. 2023. Tecnohumanismo. Madrid: Editorial La Huerta Grande. Available online: https://www.lahuertagrande.com/
publicacion/tecnohumanismo/ (accessed on 1 November 2025).

Sati, Ali, Abdul Halim, Abdul Hayy Nasution, and Muhammad Ridwan. 2025. The Digital Transformation of Tafsir and Its Implica‑
tions for Islamic Legal Derivation in the Contemporary Era. MILRev: Metro Islamic Law Review 4: 389–415. [CrossRef]

Sbardelotto, Moisés. 2016. Mediatización de la religión: La relación entre lo ‘religioso’ y lo mediático en tiempos de red. Mediaciones
de la Comunicación 11: 113–37. [CrossRef]

https://doi.org/10.3390/rel17030350

https://doi.org/10.33102/jfatwa.vol30no1.654
https://doi.org/10.25159/2957-9163/14400
https://doi.org/10.15408/ajis.v25i1.37905
https://www.taylorfrancis.com/chapters/edit/10.4324/9781351015356-10/mediatization-politics-religion-science-fr%C3%A9d%C3%A9rick-bastien
https://www.taylorfrancis.com/chapters/edit/10.4324/9781351015356-10/mediatization-politics-religion-science-fr%C3%A9d%C3%A9rick-bastien
https://www.semanticscholar.org/paper/Islam-in-the-Digital-Age:-E-Jihad,-Online-Fatwas-Bunt/4443e09044d4c8477fb748696baf2b404dd2b0e3
https://www.semanticscholar.org/paper/Islam-in-the-Digital-Age:-E-Jihad,-Online-Fatwas-Bunt/4443e09044d4c8477fb748696baf2b404dd2b0e3
https://doi.org/10.5149/northcarolina/9781469643168.001.0001
https://doi.org/10.28918/hikmatuna.v9i1.966
https://doi.org/10.35632/ajis.v37i1-2.851
https://doi.org/10.1386/nl.6.1.9_1
https://www.ncbi.nlm.nih.gov/pubmed/41807093
https://doi.org/10.1080/14755610.2011.579719
https://doi.org/10.3390/rel14111430
https://doi.org/10.3390/rel12020140
https://doi.org/10.1007/s11562-024-00570-z
https://doi.org/10.61292/cognoscere.286
https://www.lahuertagrande.com/publicacion/tecnohumanismo/
https://www.lahuertagrande.com/publicacion/tecnohumanismo/
https://doi.org/10.32332/milrev.v4i1.10425
https://doi.org/10.18861/ic.2016.11.11.2619
https://doi.org/10.3390/rel17030350


Religions 2026, 17, 350 15 of 15

Schulz, Dorothea. 2012. Dis/Embodying Authority: Female Radio ‘Preachers’ and the Ambivalences of Mass‑Mediated Speech in
Mali. International Journal of Middle East Studies 44: 23–43. [CrossRef]

Schulz, Dorothea E. 2006. Promises of (Im)mediate Salvation: Islam, Broadcast Media, and the Remaking of Religious Experience in
Mali. American Ethnologist 33: 210–29. [CrossRef]

Shuhufi, Muhammad, Fatmawati Fatmawati, and Muhammad Qadaruddin. 2022. Islamic Law and Social Media: Analyzing the
Fatwa of Indonesian Ulama Council Regarding Interaction on Digital Platforms. Samarah: Jurnal Hukum Keluarga dan Hukum
Islam 6: 823–43. [CrossRef]

Skovgaard‑Petersen, Jakob. 1997. Fatwas in Print. In Islamic Legal Interpretation: Muftis and Their Fatwas. Edited by Muhammad
Khalid Masud, Brinkley Messick and David S. Powers. Cambridge: Harvard University Press, pp. 281–97. Available online:
https://www.semanticscholar.org/paper/Fatwas‑in‑print‑Skovgaard‑Petersen/a9f10259116bfd3d4309d5be6d8ac11def45cd40 (ac‑
cessed on 1 November 2025).

Stępniak, Krzysztof. 2023. Communicating the Sacred in Religious Advertising in Light of the Mediatization of Religion Theory and
Research on Digital Religion. Church, Communication and Culture 8: 285–307. [CrossRef]

Šisler, Vít. 2008. The Internet and the Construction of Islamic Knowledge in Europe. Masaryk University Journal of Law and Tech‑
nology 2: 19–36. Available online: https://www.semanticscholar.org/paper/The‑Internet‑and‑the‑Construction‑of‑Islamic‑in‑
%C5%A0isler/4a4cc88976965149ccebbf93488ee5901391f010 (accessed on 13 February 2026).

Šisler, Vít. 2011. Cyber Counsellors: Online Fatwas, Arbitration Tribunals and the Construction of Muslim Identity in the UK. Infor‑
mation, Communication & Society 14: 1136–59. [CrossRef]

Triantoro, Dony Arung, Fathayatul Husna, Rizky Amalia Syahrani, Futri Syam, and Ainal Fitri. 2023. Adaptation of Popular Culture
in Digital Fatwa on Social Media. Islam Realitas: Journal of Islamic and Social Studies 9: 169–85. [CrossRef]

Usmonov, Mirismoil. 2025. From Human Scholars to AI Fatwas: Media, Ethics, and the Limits of AI in Islamic Religious Communi‑
cation. Al‑i’lam‑Journal of Contemporary Islamic Communication and Media 14. Available online: https://elicit.com/review/5a782ef8‑
4334‑4647‑8ccc‑b53e714c8d21/source/ss‑280144866 (accessed on 1 November 2025). [CrossRef]

Wahid, Soleh Hasan. 2024. Research Insights on Online Fatwas: A Comprehensive Systematic Literature Review. Journal of Fatwa
Management and Research 29: 23–46. [CrossRef]

Wibowo, Riski Ari, and Irwan Triadi. 2025. Fatwa di Era Disrupsi Digital: Studi tentang Otoritas Agama dan Pengaruh Media Sosial
terhadap Penetapan Hukum Islam. LexIslamica: A Multidisciplinary Approach to Islamic Law and Its Contemporary Applications 12.
Available online: https://ejournal.bamala.org/index.php/lexi/article/view/528 (accessed on 1 November 2025).

Yahya, Imam, and Akhmad Arif Junaidi. 2021. Authority of Fatwa in Digital Era: Methodology and Transmission of Nahdlatul
Ulama’s Bahtsul Masail in Indonesia. Webology 18: 654–74. [CrossRef]

Yiğit, Yasin, and Vahdeddin Şimşek. 2025. Content Analysis of AI’s Responses to Family‑Related Religious Questions: A Compara‑
tive Study with the Fatwas of the Supreme Council of Religious Affairs. Şırnak University Journal of Divinity Faculty 37: 58–73.
[CrossRef]

Yucel, Salih, and Ismail Albayrak. 2021. Are Online Fatwas Credible? A Critical Analysis of Fifty Fatwas on Organ Donation and
Transplantation. Religions 12: 902. [CrossRef]

Disclaimer/Publisher’s Note: The statements, opinions and data contained in all publications are solely those of the individual au‑
thor(s) and contributor(s) and not of MDPI and/or the editor(s). MDPI and/or the editor(s) disclaim responsibility for any injury to
people or property resulting from any ideas, methods, instructions or products referred to in the content.

https://doi.org/10.3390/rel17030350

https://doi.org/10.1017/S0020743811001231
https://doi.org/10.1525/ae.2006.33.2.210
https://doi.org/10.22373/sjhk.v6i2.15011
https://www.semanticscholar.org/paper/Fatwas-in-print-Skovgaard-Petersen/a9f10259116bfd3d4309d5be6d8ac11def45cd40
https://doi.org/10.1080/23753234.2023.2244537
https://www.semanticscholar.org/paper/The-Internet-and-the-Construction-of-Islamic-in-%C5%A0isler/4a4cc88976965149ccebbf93488ee5901391f010
https://www.semanticscholar.org/paper/The-Internet-and-the-Construction-of-Islamic-in-%C5%A0isler/4a4cc88976965149ccebbf93488ee5901391f010
https://doi.org/10.1080/1369118X.2011.579140
https://doi.org/10.30983/islam_realitas.v9i2.7607
https://elicit.com/review/5a782ef8-4334-4647-8ccc-b53e714c8d21/source/ss-280144866
https://elicit.com/review/5a782ef8-4334-4647-8ccc-b53e714c8d21/source/ss-280144866
https://doi.org/10.33102/jcicom.vol5no1.125
https://doi.org/10.33102/jfatwa.vol29no1.570
https://ejournal.bamala.org/index.php/lexi/article/view/528
https://doi.org/10.14704/WEB/V18I2/WEB18345
https://doi.org/10.35415/sirnakifd.1695901
https://doi.org/10.3390/rel12100902
https://doi.org/10.3390/rel17030350

	Introduction 
	Literature Review and Theoretical Background 
	Mediatization of Religion: Foundational Theoretical Perspectives 
	Fatwa Authority Before the Digital Turn: Print and Broadcast Mediation 
	Digital Platforms and the Reconfiguration of Islamic Authority 
	Algorithmic Authority and AI-Assisted Fatwas 
	Identified Gaps in the Literature 
	Positioning of the Present Study 

	Methodology 
	Conceptual Reconstruction of Classical Fatwa Authority 
	Structural Mapping of Digital Fatwa Ecologies 
	Analytical–Comparative Dialogue 
	Normative–Jurisprudential Evaluation 
	Scope and Limitations 

	Results 
	Epistemic Restructuring of Fatwas 
	Institutional Gatekeeping and Algorithmic Mediation 
	Communicative Reconfiguration of Fatwa Transmission 
	AI and Juristic Ambiguity 
	Digital Permissibility Within Juristic Criteria 
	Analytical Value of the Framework 

	Discussion 
	Epistemic Authority Under Platform Logics 
	Hybridization of Institutional Authority 
	Communicative Ethics and Contextual Integrity 
	AI and Non-Delegable Moral Agency 
	Maqāṣid-Based Governance of Digital Fatwas 
	Digital Accountability Mechanisms 

	Conclusions 
	References

